JOB DESCRIPTION
Job Title: International Editorial Manager
Job Holder: 

Reports to: International Director of Communications
Location: London, UK
OVERALL PURPOSE 

· To be responsible for publication production, copy development for planned features and advocacy actions.
PRINCIPAL RESPONSIBILITIES: 
Web content development
· Developing features and new sections for WSPA websites
· Writing copy for advocacy actions

· Carrying out content reviews for national offices sites

· Writing copy for monthly international e-newsletter
Publications

· To have overall responsibility for the editorial process for all print publications including copy editing and proofreading where needed
· Supporting the Editorial Officer in the project management of print projects -  ensuring  that all projects follow a rigorous process of need assessment, brief development, editorial and visual consistency  and represent value for money. 
· Recruiting freelance editors for projects

Brand and Messaging

· Working closely with Communications Development team to help develop messaging frameworks for key WSPA campaigns.

· Develop guidance on style and tone for WSPA’s international and regional publications

· Working closely with Design Manager to ensure consistency of visual and written style

· Providing support to regions on tone and messaging for key stories

· Providing editorial advice to programme authors 

DIMENSIONS & LIMITS OF AUTHORITY

· Responsible for managing the Editorial and Brand Manager
EXPERIENCE & SKILLS

QUALIFICATIONS: 

· Education to degree level 
· Journalistic qualification NCTJ or equivalent – highly desirable 
EXPERIENCE: 
Proven and Substantial editorial and management experience 


KNOWLEDGE / SKILLS: 
The job holder will be required to have the following skills: 
· Advanced copywriting skills and experience
· Experience of writing content across on and offline channels
· Experience of writing marketing led copy which engages the general public with WSPA’s work
· An understanding of writing content for different audiences
· Ability to plan and prioritise workload across short-term and long-term needs
· The ability to work internationally and in a multi-cultural environment is essential  
· Attention to detail and organisational skills 
· Experience and understanding of the briefing,  design,  print and production process
· Experience of managing a small team and able to build strong relationships with other departments at all levels

· Work well within the team environment and be able to work under pressure of deadlines
· Desire to 'own' responsibility and obtain satisfaction from successfully completing tasks
· Desire to pitch in and work with the team to meet company objectives
· Good negotiation skills, able to persuade effectively and deliver convincing arguments 

· IT / computer literate using Microsoft packages e.g. Word, Excel (excellent working knowledge) and PowerPoint 

· Willingness and ability to delegate effectively 

· Ability to provide coaching, feedback and guidance to others 
· The working language will be English; working knowledge of another language used by WSPA office/s would be beneficial
