JOB DESCRIPTION
Job Title: 

Online Marketing Officer (Part time)
Reporting to:
International Digital Manager
MAIN PURPOSE OF JOB
· E-communications - to deliver WSPA HQ e-communications programme 
· Website –  to update the WSPA International website and other WSPA microsites

· Reporting – to develop web traffic reports and help develop tracking strategies for national offices
· Data Management - to manage, clean and distribute data to national offices
· Paid Search – to help run paid search campaigns
· Case studies and documentations – to develop online marketing cases studies and training documentations 
DUTIES & KEY RESPONSIBILITIES
E-communications 

· Work with programme teams and HQ editorial team to deliver e-communication programmes

· Train HQ staff on email system and email best practice

· Support national offices on email system and email best practices

Website

· Work with HQ editorial team for the day to day management of WSPA International website
· Work with Programmes team for the management of WSPA microsites

· Support HQ staff and national offices on the use of global CMS

· Responsible for updating the digital section of the intranet

Reporting
· Work with International Digital Manager to develop tracking strategies for national offices websites
· Develop web traffic reports for WSPA International website and other WSPA Microsites
· Work with International Digital Manager to develop KPI reporting framework on site usage and recommend solutions
Paid Search
· Support in running paid search campaigns across major networks specifically Google, MSN, and Yahoo
Case studies & Documentation 
· Develop online marketing case studies for analysis and international marketing strategy reference
· Develop training documentations 

EXPERIENCE AND SKILLS

Essential
· Experience of using Content Management System (CMS) and web/email analytical tools (i.e. Google Analytics)
· Experience in online marketing
· Up to date knowledge of current trends and digital tools

· Experience of working in an office environment
· Basic experience of using image preparation and design packages such as Photoshop or  Firework
· Intermediate knowledge of HTML
· Experience of data analysis and data cleansing
· An understanding of natural search and search engine optimisation
· IT – computer literate using Microsoft packages e.g. Word, Excel (excellent working knowledge) and PowerPoint 
· Good communication skills – written, oral and presentation 
Desirable
· Sensitive to social and cultural issues 
· A genuine passion for new media

· Ability to plan and prioritise workload across short-term and long-term needs
· Interest in animal welfare
